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Our Aspiration

We want to drive the change towards an

electric future... championship

FEH aspires to drive this change by: Development of Formula € Championship
staged in the heart of major world cities

T Fostering technology innovation

é Increasing environmental awareness

“:’. Encouraging sustainable behaviors 1 T

..through an electrically-powered car racing
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Industry Environment

There is plenty of business and investment around EVs:

Major OEMs have formed a vision for developing EV's beyond HEV
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Ford and Toyota said they will fointly develop an
advanced hybrid system for light trucks and SUVs

"This agreement brings together the capability of
two global leaders in hybrid vehicles and hybrid
technology to develop a better solution more
quickly and affordably for our customers” said
Derrick Kuzak, Ford group vice president in charge
of global product development.

AutomativelT.com, August 22th 2011

Automotive cell manufacturers are making large investments

to build up capacity (USD billions)
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Source: McKinsey “Boost Powertrain”; McKinsey Quarterly: "Recharging China’s EV
aspirations”; Deutsche Bank; Company press relegses
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Sustainability Impact "

There are huge potential contributions of value to society through future externalities in terms of green
growth, environmental savings, and social prosperity.
(oo TTTTETTEEETTTT ': i &}Ci&l i 4'------------"---“-
| Green Growth S — ‘ i Environmental |
““““““““““ € 25 | Savingson healthcare e
additional | 77 . costs from poliution 4 0 billion | saved (2.5 years
EVs sold million* billion reduction . Japan's current
oil barrels | consumption)
BTE for consumers Slﬂjﬂlflcant ﬂuallT'jlr of
~ “Formula € can €431 billion| "= " e:ergy life improvement in
significantly ﬁnmtrute savings (NPV) cities avoided (2 years -
t%;i;_r;:‘::;em;trg;c of Italy’s annual | 900 million
barriers and to create extra sales in the| €142 emissions) | fonnes of G0.eq
positive externalities car industry | billion - ==
and value for society” L T
42,000 | eated in the car ( € ! €13.9 | savedon CO,
- ! - costs (NPY)
permanem industry K bllllon , billion
jobs T
Global value creation
I :"'"'i_'ﬁiﬁ]:""": » Average $10 million of visitor spending per event
! . ! = 240 jobs per event
‘-“--I'mg-*a-qt-*-'-’ = Community pride increase’
:’ ______________ "': » Greenimage e gt i
- ! SPONSORS ! » Newmarkelingtarget groups an clatatis I Ancssc T
Zll ERNST & YOUNG T ’ « Brand visibility?
Quality In Everything We Do
SOURCE: Based on Ernst & Young Low Scenario from the Repart: Formula E championship “Racing for an electric future” {APPENDIX A)
6

EFTA_R1_02213164

EFTA02725635



FIA
=2 rormuia-e A

N | CHAMPIONSHIP

2. MAIN FEATURES

2.1. THE CHAMPIONSHIP

2.2. ORGANIZATION CHART

2.3. SUPPORT NETWORK

2.4. UNIQUE PARTNERSHIP

2.5. WORLD WIDE CALENDAR

2.6. TOP TEAMS

2.7. TOP DRIVERS

2.8. ALL NEW CAR

2.9. BEST SPONSORS / PARTNERS
2.10. TV BROADCASTERS

2.11. MEDIA ANALISYS AND GLOBAL APPEAL
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The Championship  EE————

Initiation of the championship
Starting in September 2014

Multi event
10 different cities around the world in season 1

Urban track
City centre premium location. Increases awareness and
allows flexibility to adapt tracks to electric cars.

Teams
10 teams, 2 drivers each in 2014.

Pit stops
2 pit stops, the drivers will run a short distance to get into the second car.

Multi-car manufacturers
An open FIA championship, teams can be constructors, develop and race
their own cars.
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Organization Chart

High experienced management team:

i Deputy CEOD '
Alberto Longo

Alejandro

Head of Media Business Development |
Alf Russel | Giargio Veroni |
MEDIA ADVISOR

Fronk Soez (SMG YouGow) |

| o0 ‘
Eric Barbaroux

Sporting Regulation

P.A. Operations
Anat Dohan

CFO
Miguel Valldecabres

CEQP.A.
Lucy Bowler J

Technical Director

: CMO
e Sallares

Head of Events
Gerli Tava

Head of Legal

Graphic Designer
Javier Pinedo

Financial Controller
Muorto Cuesta

Financial Controller
Cristing Abad

Legal Counsel
Pedro Merry

Legal Assistant
Corita Wiru

P.A. Marketing
Blake Martinedii

Head of Partnerships
Daovid Warren

Fierre Gosselin Carlos Nunes
Official Develop Driver Project Manager
Luwcos di Grassi Gemmao Roura
Project Manager Project Manager
Manuel Ortiz | Martin Manecy
Project Engineer Project Manager
Fabian Burty Oliver McCrudden

Press Officer
Tam Phillips

Sponsorship Coordinator
Natasha Palmer

Miami Race Advisor
Julian Lingras

5. America Race Coordinator
Femanda Cdceres

Legacy Manager
Raffy Ardhaidjian
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Support Network

Former GP2 and F3 engineer,
he develops and designs the
Spark SRT_O1E full electric car

julion Jakobi - Drivers Advisor

During his career at IMG he
looked after the business affairs
of many of the world’s leading
sportsmen including Alain Prost,
Ayrton 5enna, or Dovid
Coulthard, between others.

Promoter of the electric
vehicle competition, FIA
supports FEH through the
signature of @ Memorandum of
Understanding.

Rodrigo Nunes - circuit desic

Supports FEH in circuit
building ond design. He has
been involved since the first
stages of the project providing
technical aid.

Veremonte - Investor

Promoter of FEH, Veremonte
has invested in the initiotive
and give management support
and help

Lucas di Grassi - ExF1 Driver

Involved in technical advisory,
circuit design and car
development. Lucas has
helped FEH since its creation.

Highly reliable technical and management support network:
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Unique Partnership Ea-

The FIA (Féderation Internationale de I'Automobile) is the governing body for motorsport worldwide and the

federation of the world'’s leading motoring organizations.

Manages and administers the rules & regulations for all international four-wheel motorsports championships like:

—)

prmbrphebded A Tid WERLD TOSBINE AR CHAMPIARLNIF

HE L

Formuta-e
FEH has the FIA exclusivity right to promote the only electric formula global Championship for 25 years

“This new competition at the heart of major
cities s certain to attract a new audience.
We are pleased with this agreement with FEH
as they bring a very strong experience in
motorsport. This spectacular series will offer
both entertainment and a new opportunity
to share FIA’s values for clean energy.
mobility and sustainability. The FIA is
definitely looking to the future!”

JleanTodt,
Alejandro Agag, Jean Todt and Enrique Bafiuelos signing the agreement. President of the FIA
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World Wide Calendar BT

2014/15 FIA FORMULA € CHAMPIONSHIP PROVISIONAL CALENDAR

10 selected cities
R1 - Baijing, China 207 Sep 2014
RZ - Putrajoya, Malaysio 18" Oct 2014
R3 - Hang Kong, Ching am Nov 2014
R4 - Punto del Este, Uruguoy 13% Dec 2014
RS - Buenos Aires, Argenting 10% jan 2015
RE - Los Angeles, USA 14™ Feb 2015
R7 - Miami, USA 187 Apr 2015
RE - Monte Carle, Monaco am May 2015
R4 - Berlin, Germany 30 May 2015
R10 - London, Lk 27 jun 20715

*All this venues had been approved by the local authorities and the correspondent national federations.

Urban racetrack around the main landmarks of these cities

Races in the heart of major world cities

Hong Kong [
il

Busnos Aires
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Top Teams

There are 3 types of teams:

Signed and announced

Signed, to be announced

Negotiations in process

- Traditional teams and manufacturers (F1, INDY, NASCAR, GPZ2)

- Specialized electric car companies

- Brands that share values around sustainable innovation

S Pl TN

_??—‘; N
CHINA RACING ™~

SLIFFER _RELIRI

O PP P L

*Media ROI for the teams study done by 5MG YouGov in APPENDIX B
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Top Drivers

The following international and elite drivers have signed up to the Formula E drivers program:

Adrien Tambay (French) Alex Brundle (Uk) Bruno Senna (Brazil) Dario Franchitti (Scotland)  Lucas di Grassi (Brazil) Ma Qing Hua (China)

A

*
#
/

{ ' - Y te)
Brze ' 7  —
Neel Jani (Swiss) Nicholas Prost (French) Nick Heidfeld (German) Sebastien Buemi (Swiss)  Vitantonio Liuzzi (Italy)

14

EFTA_R1_02213172

EFTA02725643



All New Car: SRT_07¢ Eeae.

5.00m (L) 1.80m (W) 600KG without battery

15
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All New Car: SRT_07¢ Eeae.

Official unveiling of the SPARK-Renault SRT_01E Frankfurt Motor Show 710%™ September 2013

16

EFTA_R1_02213174

EFTA02725645



Best Sponsors/Partners

Contracts executed (3 to 6 years deals):

- Michelin (Tyre Supplier) m
- TAG Heuer (Time Keeper)

_ metaren”
- Renault (System Integration Engineering) ; -
- Williams (Battery supplier) Q LIALCONM

- Dallara (chassis Designer & Manufacture)

- Qualcomm (wireless partner) _
dallara

- DHL (Logistic partner)

- Mclaren (€lectric Powertrain Supplier)

Other contracts in progress for different partner categories and sponsorship tiers.

17
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TV Broadcasters

Broadcasting Agreement with FOX (Fox ) FOX Sports confirms

Sports for 3 years with the option to el

extend for 5 years - =
T - N

This deal will broadcast the Championship to W ) -
nearly 90 countries (US, Canada, Latin America/
Caribbean, Netherlands, Italy, Hong Kong,
Malaysia, Indonesia, Singapore, Taiwan, South “
Korea, Australia, key Asian territories and other

areas of Asia, India, and Africa) and a potential

180M households worldwide, giving the

partners, the teams, and the teams’ partners a

unique platform to visualize the associative

value of this competition.

Carlos Martinez,

President Latin America FOX International Channels

18
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TV Broadcasters

@ Fox international

FORMULA E MEDIA REACH, GLOBAL AFFEAL AND SPOMSOR EVALUATION STUDY 12

@ Other TV Partners
. Sinmbcast Terrtones

Fox International & Other Partners TV Household Reach

)

Territory List tor
Korth Anserica

2

Territory List for Sub-Salaran Africa via Setanta Other TV Partners w
Arygoia, Beran, Botywsne, Burund, Burkans Feso, Cermemon Abwrein, Aursiria, Beighan, Bouse Bstraliy
T¥ Houschold Reach (mi Corgn Dernocntes Repubic, Corgn Repablc, hory Coest, Bgrie Char, Cyprs, Crech —

Fox Internati ol 1832 Dypbout, Ertres, Ethiopw. Equstons! Gusns Debon, Gernbs, Fruncae [t nasrsy Cangsmcat Hungiary — P
b Olwina Ceusren, Grsrds Bisseu, Ferme Lesotho, L, ot relred, Joparn, Lotas, Visfts P ————

B~ Dttt TV Partners 3662 Mescdagrncar, Massimsr, Masi, Murraess, Masurtarss, Mayotte, Mew Eemianc, Norwey, UAE, Portugsl Mtmsnn Asire M Can e
se.o% Total 549.4 WAk Taat abacpier, Pl rutse, o, Plagrion, Fromarictr, Somc Tosroe Flusm, Sevtan, Shovbin, Sgmn, o e e —

s

Inuten Stasbes,

Termtory List Tor Latin Amenca
tor existing Fox Sports channel
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Cndon i, Coste e, D reracen
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Meceragus, Farssme, Persgusy, Peru
Lirgusy, Venerars, dribe, Cursoes

B sivd T
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tor existing Fox Sports
channels

Terrtory List for
FOX Sports Channels [ -~
n Europe Pl
B, Casimibanadig, (it

East Tornaow, P srd the Pocfic
Fulwrats. Homg Fong, Indonese.
F.ores Hepubiec DPR Forew
Lacrs, Moy Mesleres,
borgol v Mywrynegr Pegpeug
Mew Grareem, Philppres,
Sgampore, Tarsmn, T bard,
Wiebtrmin e Jufwn

Netheriarsds, Eady

Terriory List Indian
Sub-Contiment

Star Sports
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a1 ettt Mgl
Eridyn, Pulrileh
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Media Analysis A
SMG vou

Global TV Broadcast Audience eerent
Three Year Projection (2014-15. 2015-16, 2016-17)
2014-15 2015148 200617
TV Broadcast Hours 2136 hrs 2430 hrs 2650 hrs
TV Programmies 2170 2,656 3.103
. Giobal Cumulative Audience 206 m 2714m 3212m
"‘g‘ R Total Broadcast Deals 40 a5 50
‘%‘._} .,; _' 1‘4,“" Brosdcasters-Free-to-Air 52% 54% 57%

FEH Calendar of Races 10 12 14

.

o &
’g E52 : i
}E‘ T o

200415 2015-18 200817

Soume: SMG ISt Anadsis of iNGuSTy Gata. BSUTES
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Media Analysis A
SMG vou

INSIGHT

Global TV Broadcast Audience - Audience by Region
Three Year Projection (2014-15, 2015-16. 2016-17 )

201415

201516 201617

Global TV Household Reach 549 4 m 6062 m 7057 m

Cunmlative &ndience by Region (million)

Asia Pacific 1113 147 174
Oceania 17 1.9 20
Middle East 0862 10 1.4
Africa 097 083 0.99

TOTAL M58 2714 3.2

o |
Europe 68.4 559 66.2 ﬂ! b :
|
North America 9.0 43.1 50.9 P
South Amenca 137 209 24 8 :-.:
k

_ i e~ g

: 4 o gl f.i'_é B g x s

: ‘ _Wﬂf'& L Y :Frl \ .'r'rlml.lf ‘,-!:41 Tt é*"":"%a#' qi_r-l'
B g I € T

Souroe: SMG insight Anafyss of Industry data. estmates
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Global Appeal

Consumer Opinion
When comparad to non eco-friendly
events, consumers are more likehy
to trusst, consider, recomimend and
be positive towands sponsors of

BRANDVALUES " =~ GLOBALVIEWING APPEAL
+29% R oo ey @ ]44 ik FarmuiaOve s

events in Formula E
CONSIDER e O COVBriaon rate of 14 %)
I] — Liplft in trust levets of brands that — million sdult Formula One fans in total
+Ia/n - Sponsor eco-fnendly sport events 536 — moroas 10 key markets tairly interested
in Formula E
{Dased on corversan rale of 52%)
n —_— gt in recommendations of _— mifllon sdult non-Fornwila One tans
+]6 /n - brands that sponsor eco-friendly 44 e intotal across 10 key markets very

sport events interested in Formula E

[Bad O COFBRON Pl OF %)

“ — Liplrt in consideration of brands LY 1 ' — million sdult mon-Formula One fans
+ n s that sponsor eco-fnendly sport i d = |0 total scross 10 key markets tairty
moants interested in Formula E

(DEGST 0N COTVETon e of 15%)

f f§ Formuia £ beand values will transcend national bowndaries.
Recogmiable boi its eoo-itendy and apectacula ofty racng,
conwurners will consider and trewt brand sssocisbed to
Formmla E alsead of all othver motor racing events. ’,

Total Global Market Appeal of Formula E = 1.04 Billion Adults

“Fm E'n wnique racing package will attract the

inferest of 1.04 hilkicn Adulis across the gloke.

** Markels surveyed were Brazil, China, France, Germany. India, Italy, japan, 5pain, UK, USA
Base population: 500 adults in all markets with exception of UK where base was 3000 {all countries nationally representative)
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3. INVESTMENT OPPORTUNITY

Mckinsey has assisted FEH in preparing a business plan, financial projections and
valuations for the business (APPENDIX D - Financial Model)
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Sponsorship

As per the business plan, revenues are highly dependent on sponsorship. This revenues will be generated

according to the following inventory:

Types and packages overview

Tier 1 FIA Farmula € - Cup Spansor is the
most exclusive Championship partmer
opportunity  ovoilable.  This  includes o
bespoke packoge of rights including the
ability to leveroge the sponsorship worldwide.

Tier £ FIA Formula E - Glabol Sponsor is a
unique opportunity for a  company  to
ossociote with o global pockoge of supports,
rights and assets within the
Champianship.  This  includes o bespoke

pockage of rights including the obility fo
leverage the sponsorship worldwide,

Tier 3 FIA Formulg € - e-Fartner provides o
toilored packoge of rights  within  an  agreed
and  exclusive  designation. Including
embedded event messaging ond association
rights that con be leveroged globally.

Tier 4 FIA Formula € - e-Prix Title
Spansor  provides  the opportunity to own and
present one of the electric city roces. This
includes o pockoge of exclusive rights and
benefits.

Tier 5 FiA Formula E - onfoff trock
Advertiser  provides  the opporfunity fto
embed your brand in the heaort of the host
city event.

CUP

SPONSOR

GLOBAL
SPONSOR

e-PARTNER

TITLE
SPONSOR

ADVERTISER

# Offered # Races Advertising Terms Reach Naming
rights
15% trackside :
1 All(10) (all supports) >5years  Worldwide Cup
A
10% trackside .
1 All(10) @isupports) 3 ->vears  Worldwide  None
4
9 3each  10% trackside >3years  Worldwide None
-
15% ksi .
10 leach  AUAKe > 3years  National eGP
4
10 }m?:fh 10% trackside > 1 year Local None

*SMG YouGov - ROI study for FEH sponsorship packages [APPENDIX C)
I

Fee [MEfyear)

1 5 MEfyear

]DMHEM

5 MEfyear

¥1 Y o v3
34 35M  dnm

D,E MEfrace
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Discount in the NPV offered

McKinsey has determined a valuation of the company
Formula E Holdings, based on discounted cash flows (DCF),
on 3 different scenarios: 493ME

360M€

Scenario A  ScenarioB  Scenario C (X)) NPv/EBITDA 20146
Equivalent WACC ~ 26% 21% 15%

Close-out in Oct, 2013
g g
{Championship not launched) 0% 0%

Close-out in 2016

40% 0%
(Championship canceliation after 4 yr.)

Close-out in 2038

{at expiration of FIA license)

| 60% I 100%

*FEH will provide to investors the full financial model! used by McKinsey for the investors to work on the financial parameters.
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In Summary

2

FEH aspires to drive the change towards an electric future through the
development of an electrically-powered car racing championship staged in the
heart of major world cities

FE represents an attractive market opportunity to invest as it will be a key asset
to foster electric car adoption, a unique value proposition for sponsors, and a
distinctive sporting event

FEH will yield attractive returns, reaching breakeven in 2014 with an average EBT
margin of ~38%. FEH will require ~€55M in financing/ investment during

2013/2014 to cover CAPEX before the start of the championship

FEH has an experienced management team with a highly reliable support
network, and it is confident that it can successfully execute its challenging
implementation plan

27
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Some relevant Quotes.. EE——

“This is an exciting new racing series that will play o key role in highlighting the growing relevance of technologies originally developed for motorsport
to the wider world.”
Frank Williams, Founder and Team Principal of Williams

“This spectacular series will offer both entertainment and o new apportunity to share FIA's values for cleon energy, mobility and sustainability.
The FIA is definitely looking to the future!”
Jean Todt, President of the FIA

“Zero emission World Class motor racing is a scintillating concept and I'm hugely keen that London be involved in the birth of Formula E"
Mr Boris Johnson - Mayor of London

“The world's most revolucionary Championship”
The Times

“Berlin, os an international city and leading metropolis of electric mobility, is an ideal venue for Formula E. We are pleased to be able to host the event
in this cosmopolitan city and for Berlin to present new and innovative technologies. »
Cornelia Yzer, Senator for Economics, Technology and Research

“We are enthusiostic about the future organization and promotion of Formula E, the worldwide championship for electric single-seater cors, sponsored
by de Fédération Internationale de |"Automobile.”
Mayor of Miami, Tomas Regalado

“By hosting Formula € Championship races here, we ensure our place as a leader in the charge to generate awareness for electric vehicles and their
benefits. By selecting Los Angeles as the site of their Chompionship races, Formula E Holdings brings international attention to our City's electric
vehicle infrastructure progroms and increased tourism revenue to our City.”

Mayor of Los Angeles, Mayor Villaraigosa

“Beijing is one of the leading cities in the world to promote electric cars and we would like to take this opportunity to showcase this to the world. The
City of Beifing plans to hawve 50,000 electric cars on the streets by 2015, while acrass China the government has set a target of producing and selling
500,000 energy-efficient and alternative-energy vehicles per year by 2015, and five million vehicles by 2020."

Vice Mayor of Beijing. Ms Cheng Hong

"Farmula E is an exciting opportunity to demonstrate the excellence and the reliability of our EV solutions.”
Philippe Klein, Executive Vice President of Renault Group

"Zero emission world class motor racing is a scintillating concept and | am hugely keen that London be involved in the birth of Formula E. It has the
potential to highlight the impressive strides being made in the manufacture of electric vehicles and hosting a street race could also be af considerable
economic benefit to our city.”

Mayor of London, Boris Johnson

r___________________________________________________________________________________________________________________________________________|
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Some relevant Media...

AUTOWEEK

noE % INNOVATION

NEWS 'I'E_HNGLL.,I" s (i, WS iy e TH, T, s
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g ==
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THE 202 TIMES
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4. APPENDIXES

A. Ernst & Young - Formula E Sustainability report

B. SMG YouGov - Media Reach, Global Appeal and Sponsor Evaluation Study
C. SMG YouGov - ROI study for FEH sponsorship packages

D. Financial Model

*All appendixes to be provided upon signature of NDA,
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Contact Details

FIA
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N CHAMPIONSHIP

Formula € Holdings

Alberto Longo
Miguel Valldecabres

Managing Director
CFO
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